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’HOMETOWNSAVVY”

HERE’S WHAT ADVERTISERS & CONSUMERS ARE SAYING:

-Owner of Off the Waffle

“ T love the magazine because it makes the phone ring! T
run a local business that uses Hometown Savvy as a form

of advertising. I get so excited when I know the next
issue is coming out, because that mean a whole lot of new
business is headed my way. Overall, I've obtained a great,
dedicated customer base from the Hometown Savvy and

T've found a lot of great
businesses. , y

-Emily H.

Advertising with Hometown
Savvy gets results!

What are you waiting for?
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-Antoinette B.

“ T love my Hometown Savvy guide! Not only do T get
coupons for my favorite shops and restaurants, but T
find out about new places. I needed to get some trees

trimmed and removed last summer, so I called an
Arborist from the guide and saved $150! The best
thing about Hometown Savvy is the variety. ,,

“The coupons make me try places I wouldn't normally try.
And then I get hooked. It's like samples in the grocery
store. I never know what I am missing out on until I try
something new. It is always a great day when I get my

Hometown Savvy in the mail. ,,

See other testimonials at WWW,HTSavvy.com
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